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“l lead the design of experiences,
brands, and environments,
combining strategy, storytelling,
and creative direction.”

Mariano Bonavita

Founder & Creative Director — Exhibicion Activa
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Boca Juniors
Experience Design

Client: Boca Juniors
Role: Art Direction, Exhibition Design, Graphic Design

Overview: Large-scale interactive museum combining
spatial storytelling and multimedia content to showcase
the club’s history and identity.

Scope: » Exhibition design ¢ Custom display systems
e Graphic design ¢ Narrative structure
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Temaikén Biopark
‘Life in the Water” Exhibition

Client: Temaikén Foundation
Role: Creative Direction, Exhibition Design

Overview: Interactive exhibition featuring a 30-meter timeline with fossil
replicas, designed to narrate the evolution of life in aquatic environments.
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Walt Disney Archives - Latam

Experience Design

Client: Disney Latin America
Role: Exhibition Design, Creative Direction

Overview: Design and development of a curated exhibition showcasing archival
collectibles from Disney’s Burbank headquarters, focused on Walt Disney and the
1941 South America trip.

--------

Collaboration: Developed with Disney Archives and historian Jeff Kurtti.
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Client: Visa
Role: Creative Directionf Spatial
BES)

Overview: Design and development
of corporate environments “and
brand experiences, translating Visa's
identity into spatial, interactive, and
communication-driven installations.

Scope: » Spatial design for corporate
environments e Brand experience
development e Integration of physical
and digital elements e Graphic and
communication systems.




Buenos Aires Planetarium
Experience Design

Client: City of Buenos Aires
Role: Creative Direction, Exhibition Design

Overview: Design of an interactive museum combining physical exhibits,
digital interfaces, and immersive installations to explore astronomy concepts.







Digital
Submarine

Digital submarine
exterior view

Interactive floor:
“Let’s clean the beach!”

Temaikén Biopark
Interactive Exploration Center

Client: Temaikén Foundation
Role: Creative Direction, Exhibition Design

Overview: Interactive learning environment featuring digital and
physical installations, including motion-based games, touchscreens,
and immersive storytelling experiences focused on conservation. Interactive touctiErERy
games

Scope: Interactive exhibit design, UX for physical-digital experiences,
educational storytelling.
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Loréal
Campaign
& Retail Design

Client: LOréal
Role: Art Direction, Campaign
BEY)

Overview: Development of
campaign visuals and retail
communication for fashion
events and in-store
environments.




Perrier / San Pellegrino
Retail & Print Design

Client: Nestlé Waters
Role: Art Direction, Graphic Design

Overview: Design of retail materials and printed communication systems
for premium beverage brands.
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Maybelline
Packaging &
Sales Materials

Client: Maybelline New York
Role: Art Direction, Packaging
Design

Overview: Packaging design

~ and sales support materials

for cosmetics product lines.
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iew: Design of packaging and gift
or multiple fragrance brands, including

Celine Dion, and Playboy.




Nescafé
Retail & Point
of Purchase

Client: Nestlé
Role: Creative Direction, Retail Design >

Overview: Development of point-of-sale
systems and campaign materials, from -
concept to in-store execution. L
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Pepsi ' o

Seasonal Packaging

Client: Pepsi A " f
Role: Art Direction, Packaging Design’

~ Overview: Design of seasonal packaging
~, for mass-market products, focused on
__visual impact and brand consistency.




Body-deodorant for men from WRAHGI:ER.- \

g Wrangler

Wrangler
Packaging & Sales Materials

Client: Wrangler
Role: Art Direction, Packaging Design

Overview: Packaging design and sales support
materials for Wrangler fragrance brands.
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T'he New Fragrance for Men from Wrangler
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Tucuman 432, 1stfloor,

(C1049AA))

Buenos Aires, Argentina

Phone.: +54 9 11 3590 4675

Email: m.bonavita@exhibicionactiva.com

http://exhibicionactiva.com

https://www.linkedin.com/in/marianobonavita/
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