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2000-2023

Creative Director

exhibicion activa®

For exhibicion activa®, my museum and exhibition
specialized design office, my tasks included:

o Relationship with the client e Creative direction

* Art Direction e Industrial Design ¢ Graphic design
« Display and Interface design  Text editing

» Management and monitoring of creative teams

» Management and monitoring of suppliers

¢ Construction management e Project management

More than 15 clients for campaigns and products
For exhibicion activa® | developed branding

and product packaging. And also traditional

and digital campaigns. Some of my clients:

2023 * On-Road Motor Sports, Nordelta
e Bariatrica Lap.
e Bohemia Yerba Mate, Orlando, FI.
 Proyecciones Digitales.
e Aquago!
e Creative Inn Hotels, Miami, FI.
 Fundacion Temaikén.
e Nooi Deco Solutions, Miami, FI.
» Misiones Deco
e |t Gets Better Argentina.
« VVISA Argentina, Prisma payment methods.
 Red Link Cashiers.
 Easy Cencosud.
e Coty NY Cosmetics for: Celine Dion Fragrances,
Kate Moss Fragrances, Guess Fragrances,

Prét a Porter Fragrances and Playboy Fragrances.

» Dr. Selby Cosmetics, Montevideo, Uruguay.

e Altana Pharmafor Hepatalgina.

« Fundacion de Endocrinologia Infantil Argentina.
« Universal Music for Juan Carlos Baglietto.

» Fundacion Perez Companc.
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v d ] TR Mariano Bonavita Creative Director
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3 : | am a creative director with a 30 year-career experience designing campaigns, products, museums and exhibitions
i 2t g gl focused onthe entertainment and wellness industries. | have worked for multinational clients such as Nestlé, Loréal,
Ly A e Pepsi, Coty, WCS Wildlife Conservation Society and Telefénica. Many of my works include narrative, architecture,
rss¥iaYie e interiors and furniture. Others develop graphic design, audio/video, interactive pieces, web pages and social
- s d ; -8 J:;';_ @ L0 networks. My digital skills allow me to create and present my ideas, their budgets and times for their realization,
e &0 0250 p P B! both to clients and to the different creative teams that | put together and direct according to each project.
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A LeesieRters Experience

1993-2000
Art Director

Oficinade Buenas Ideas

For Oficina de Buenas Ideas, my first design office,
my tasks included:

» Relationship with the client e Art direction

e Graphic design e Industrial design

» Display and Interface design e Text editing

» Management and monitoring of creative teams
* Management and monitoring of suppliers
 Project management

More than 30 clients for campaigns and products
| developed branding and product packaging
and campaigns. Some of my clients:

2000 e Telefonicade Argentina for Advance.

2000 e Karina Rabolini Cosmetics for:
Karina Rabolini, Wrangler and Sarkany brands.

2000 e Medias Mora.

2000 e Fernando Pefa Producciones.

1998 e Nestlé Argentinafor: Eco de los Andes,
Nestlé Waters, Perrier, San Pellegrino,
Nescafé and Glaciar.

2000 * Mude Museos Deportivos.

1997 e Loréal Argentina for: Loréal, Garnier,
Colorelle and Maybelline N.Y.

1997 e Playmobil Argentina.

1996 o Javier Faronitheater production.

1996 e Felipe Pigna audiovisual production.

1996 o Parquedela Costaand Trende la Costa.

1995 e Diez% Magazine

1995 e Adidas Argentinafor: Adidas, Umbro,
New Balance and Envion.

1995 e Los Muvis theater production.

1994 e PepsiArgentina.

1993 » Mundo Marino (Sea World Argentina).




2000-2023

16 museums and 23 exhibitions
| developed museums and exhibitions with investments
from 5,000 to 1,800,000 USD. Some of them:

2022 eExplora Salta Museum Complex.

2019 eTemaikén “Life in the Water” exhibition.

2019 eTres Arroyos interactive foyer, proposal.

2018 eEcoparque de Buenos Aires, advisory:.

2018 e Ciudad Perdida Exploratorium, Colombia, proposal.
2017 eBanco Macro interactive headquarters, proposal.
2017 eRed Link interactive foyer.

2016  eMuseoRiver ‘Create your Team'”interactive experience.
2016 eVisaArgentinainteractive foyer.

2016 ePlanetario de Buenos Aires Museum.

2015 eTecnopolis “The house of the future’, proposal.
2015 eCoca-ColaArgentinafoyer, proposal.

2015 eTecnodpolis aguarium remodelling.

2015 eTemaikénrainforest store.

2014 'Gaturro's Playground” in Temaikén, proposal.
2014  eDisney Latam Archives Museum, proposal.

2013 eTemaikén Aquarium Exploratorium.

2012 eTemaikén Aquarium store.

2010 eTemaikén “Amazing Inhabitants” exhibition.

2009 eHenry Ford workshop replica, private collection.
2008 eTemaikén “A place for the Birds’, visitor center.
2007 eBanco Provincia stand, proposal.

2007 eKarina Rabolini stand at Falabella.

2007 eTemaikén “El Arcade la Vida’ visitor center.

2006 eTextil del Pilar Showroom.

2006 eMuseo River Plate, art direction.

2005 eGlaciar-Nestlé, point of sale.

2005 eEcodelos Andes-Nestlé, point of sale.

2005 eFrigor-Nestlé, point of sale.

2005 eNestlé Wellness Point stand.

2004  eFundacion Ecocentro, advisory.

2004  ePunta Tombo Center WCS Wildlife Conservation Soc.
2003 eTemaikéndidactic signage.

2003 eTemaikén “Sensations Playground”

2002 eBuenos Aires Sports, store identity manual.

2002 eTemaikén Patagonia, visitor center.

NS MUNIMY %“Z’- ;
HOUSE  PRARN T . [
MUSEORIVER  KARINA RABOLINI - zziizeoqyg © OTY

2001 « lemaikén Acuario, visitor center.
2001 e Nescafé, product display and point of sale material.
2000 e Perrier and S. Pellegrino stand.
2000 *Museo de la Pasion Boquense, art direction.
Awards
2016 e Ecoparque Int'l. Contest, Architectural Central Society.
2009 *New High Glass Award, Miami, Fl, USA.
AR, e Estrellade Mar Award, best theater graphics.
995 *Braque Award, Embassy of France in Argentina.
1990 « The City of Buenos Aires Award.
Publishings
2020 e Museums & Exhibitions Today, FADAM Magazine,
Argentine Federation of Museum Friends.
il *9/11 Memorial & Museum Web Site Collaboration,
2017, New York, New York.
2017 e Ecopargue Int'l. Contest, Architectural Central Society.
2013 e [emaikén Aquarium, La Nacién News, Buenos Aires.
2008 e Jemaikén Birds, La Nacion News, Buenos Aires.
2008 e Sarkany, Punto Indumentaria, Buenos Aires.
2001 *Museo de Boca, Leisure Facilities, PIE Books,
Tokyo, Japan, 2001.
1996 « Magazine Design, Designer Magazine, Glen Ellyn, USA.
1996 *Mundo Marino, Leisure & Entertainment, PIE Books,
Tokyo, Japan, 1996.
IS /00 Buenos Aires, Designs & Logos, PIE Books,
Tokyo, Japan, 1995.
Education
2004 ¢ Advertising, Universidad Argentina de la Empresa.
£S5 e Editorial Design, Kent State Series with David Carson.
098 e Architecture, Universidad de Buenos Aires.
1989 o Electromechanical Technique, Henry Ford Model School.
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“In Mariano his ability to
identify concepts is remarkable,
being an ally in the understanding
of the needs, also contributing
a unique vision that exceeds
what is requested.”

September 14th, 2010

Manuel Amado Suarez
Loréal Brand Manager

‘All the assignments
we did with Exhibicién Activa
were of the highest quality.
Mariano always brought innovative
proposals that were appropriate
to what we needed.”

May 23th 2017

Cecilia Pesao
UX Lead Danone

“l have had the opportunity
to work with Mariano and his
team for various projects and brands.
They have always shown high creativity
in the pieces developed, adding the experience
inindustrial design, a plus when creating
POP material and packaging.”

September 5t 2010

Roberto Diego Mayo
Nestlé Waters Retail Manager

“The project that Mariano
developed for Punta Tombo
visitors center in Patagonia

aligns with what we were looking for.

We would definitely work

with him again.”

June 17t 2004
Dr. William Conway

President Emeritus
Wildlife Conservation Society




| have worked with

products & campaigns

for more than

30 vyears.

| have a
passion
for design.

bonavita ]

mariano bonavita creat ive director {_
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Telefénica de Argentina
magazine design.




Branding, packaging and
point of sale materials
are part of my strong
expertise.
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Karina Rabolini Body Care.
Brand identity and packaging.
Campaign, image composition
and digital retouching.
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Nestlé’s Frigor ice cream brand.
Point of sale materials and
visibility manual
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Karina Rabolini,
Sexy Pink
fragrance.

Brand identity,
packaging,

gift packs,

point of sale
materials, stand,
product display
and campaign.
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Una Mueva
Botelia.
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AquaGo! logo;
brand identity,
packaging,
point of sale
materials

and campaign.
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Beauty
Salons
campaign.

Loréal Buenos Aires
Fashion Show
campaign.
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Nestlé’s Eco de los Andes
mineral water.

Brand identity, point of sale
materials and brochure system.

Tu contacto
diario con la
naturaler




Logos, corporate identity, web
and social media content
are alsoon my list.

Bariatrica Lap
Surgeons. : AT :
Logo, brand identity, e } - o = -
stationary, website r - A : g ¥
and social media coh= -
content. \
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Creative Inn.

Logo, brand identity,
stationary, website
and social media
content.




BB e e = =

o B T ] el e £ & * 0 .I/:L-T_-

} St O Gmge | 3 Vesname o s e B ke [ Masr bemiia, [ (ae i Ommve tomi (3 e [ g ) Geiess doeed . M ool b || Gk 2rT BALE @ P w Bl e B Feeer it ) S Cue
= TR T I

Intelligent Homes

TU CASA INTELIGENTE
YA EXISTE. BIENVENIDO!

.- | = il i W B

bl - o LT e

g S———

Wrranred 1 han p 1 o el rikait a i
b ek 5 S el ks by

Ceei,

DISFRUTA TU

VIDA SEGURA,
SIMPLE & :
CONFORTA B&Eﬂ:‘;‘ﬂ

b

Bossyite (s @5@

- PETTESETOET— Ghertores

“ 3 & e wesnes caewae tu B i o0 Dw N Er-.-;;-...;. !_ﬁ_

G Pt 3 g B Wy b i i ] i b, O Ty L By et () Gy T o LT T T I Y — [ R P -

= WO SLETTES GUPFCE]

inteiligent hornes

PRODUCTOS

(.1 =

—
-

intelligent ho

=

es.

R et | —- i —
MRl ﬁ
= Tk £

=

i

*"-‘“‘-‘-hq-e_.-,: e

P e



—_—

bl

IT GETS BETTER ARGENTINA . ————.

1'“&?“ Itgetabetterar Foloaning - Meggage = (@ o

626 posts 12.6%, fclioware AQT folowing

ﬁ O
it Coss Derosr Argantas 5

H 1 g Cova e L Dogen ERron GG,
a - i~ BTiMA Pkt Argeatra de filgesbers
Saare AP Raeare raisn £3 CORECIN, FSOTE ¥ BTOOOEN 8 i pvenes LOATOA 26 murao B

riletaletinr FTodohiirs

@ - b o divenlisndorg

Bt by GUMTORLIORS ey gRrmariapt B - 1 =
(=) meels

© s e S @ QO - @

) sotfestoes

@ creawe

. H’\ﬂrlh | FORIE

LR =T sgiiea Catry 3022

Cada 28 dé junba e ¢
alrededorde m

EHCOMTEAD
I TOLD

f _ DERTRG DEUN

Qué . aC~" ol AR o

-~ ue es It Gets Better Argentina. ! : & it | gy IO
GETS BETTER XL Logo, brand identity, _ i =
PROJECT? A==t stationary, website and - . L iy, SETYRR

- ' social media content. '




B

~

o B
$3 W RS
N Wy

Gck ©
\ s

] ';|

P
4 | =] o
o M ) \‘!} A

e 1’ P..m.i a'-fw:.--_z.:u
r # I .?'_-;'; :-.--- = | I.'I
Fd =poRTS cAR
= A -
(ﬂ RASE, NORDELTA.



'L . . ya = F &
g e PR L - _ " !
0V <@ 5 T B - :
o ,t' A a0 - =
2 - . -
£ .

A T
- |

|also know how to solve "
plex printed products. 0H

YN " -
_n,{‘a.“ L

- ‘ -
s "
" LA ]
Fra .

-.._r 1 A

o

)

p
& \‘s
- A ~hN T
3 SR
J-" e I

Pepsi and Mundo Marino
seasonal packaging.




Sarkany Women

fragrance.

Brand identity,
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T'he New Fragrance for Men from Wrangler
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Body-deodorant for men from WRANGLER. |

Wrangler
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COTY
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Coty NY for Kate Moss,
Celine Dion, Prét a Porter
and Playboy brands.
Packaging and gift packs.




Bohemia

Yerba Mate.

Logo, brand identity,
characters, pattern,
packaging and social
media content.
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From product concept
to its final campaign,

| take care of every
step of the process.

GLAMOUR LIPWEAR®

LABIAL LIQU!DD

Hesalta p tege e hidrata los labios, con textura ulirasuave y sensacion sedosa.
Pesoneto: 5 g.

KARINA RABOLINI




ta uzanda Plum Belight de Glamour Lipwear

Karina Rabolini’'s Catalog.
Editorial design,

spreads design,

image composition

and digital retouching.
Packaging design.

Colores de temporade
en perlados y cremosos

GLAMOUR LIPWEAR®

LAPIZ LABIAL
PERLADO /
CREMOSO
Resalta, protege e
hidrata los labios;
con textura ultrasuave”
y sensacion sedosa.
Protege contra.
los rayos UV,
Peso neto: 4.5 g.

$ 2990

KARINA RABOLINI

Carmin Stelar  Coral red Sand Toffea Peach Magic Lilac Coral Rose Intense Coral Hot Cocoa  Plum Delight Mocachino Mude Malbec
Art, Art. Art. Art. Art. Art. Art. Art. Art. Art, Art, Art. Art,
10717.25 10717.15 10717.03 10717.08 10717.05 1071711 107177 10716.16 10718.34 10716.26 10716.08 10716.08 10716.03 10716.12

j

w4 %

d

=

Labial Liguide

GLAMOLUR } ¢

I_|!-;"'ll."‘l."E.f"«.H’= v "

A H B Brillo Labial

L | GLAMOUR
P i I | PWEA

109000 £ 0OF

W=

Trnporada de pedados v cremsodos

CLAMOUR LIPWEAR'

s

1000000 400000001

. -
Magquillaje pard

”‘.‘\ GLAMOLUR EYEWEAR®




Promotiona
‘. actio

and sales force

camg




-

| also design storytelling spaces.
“Welcome tomy museum -
& exhibition show! -

]

bonavita

mariano bonavita creative director
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Explora Salta
Museum Complex

| breathe new life into
history museums by
incorporating playful
and interactive
experiences into their

lections.

A snaking cabinet containing models, pieces,
and interactive monitors cuts through a
refunctionalized house and its collection.

EXPLORA SALTA is a new chapter in history
museums that takes place.in.the heritage
houses of Leguizamon and Arias'Rengel

in the city of Salta, Argentina.




Explora Salta .
Museum Complex
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Henry Ford Workshop
Private Collection

private

singl

e

-
pme

As par of a
automobile

collectio ,Ehe
assignment was

to replicate

Henry Ford’s first
- workshop on
. Bagley Ave., Detroit.

exhibicionactiva®
designed and
reproduced every

eitem from

machines to

furniture.

The “quadricycle”,
Henry Ford’s first

car, was also a
replica created in

ain in 2008.

|
el



Henry Ford Workshop
Private Collection

| am even
capable of
creating
historical
characters




And I've designed
all the way to outer space
and beyond! |

Planetario de Buenos Aires
Museum

PLANETARIO DE BUENOS AIRES

The head of the Planetarium of the City of Buenos Aires
commissioned exhibicidnactiva® to create an interactive museum.
Located on the first floor of this emblematic building, the exhibition
shows both digital and mechanical interactivity.



Boca®luniors
Soccer Museum

istory and Sports. ¢
| can rewrite the rules of passion!
.

BOCA JUNIORS SOCCER MUSEUM

/ :
In the year 2000, we helped to establish Latam's first technological museum. The building was ;r " #'
designed and built by the architectural firm Lopatin and Assoc. and managed by MUDE S.A, ’ o
with all exhibits created by exhibicidnactiva®. Our studio developed the furniture, ‘I . T@i
industrial design, art direction, and graphics over a two-year period. ~
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Ecoparque de at
Buenos Aires = ¥

And | also provide advice to
neme parks and institutions.
Buenos Alres

Ecoparque Lst e
result of a turnmg
point in theworld=
wide zoo scenario.

(]
\
Once a neoclassic

zoo from the early *
1900s, the entire
facility is
undergoing a major
transformation:

N 20138.
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Animals hosted in' " -
the new facilities
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projects. They wil
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exhibiciénactiva®
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Proposals
welcome.

Let’s talk

bonavita

mariano bonavita creative director

Tucuman 432 Piso 1

Ciudad Auténoma de Buenos Aires
Argentina (C1049AA))

Tel. +54 91135904675

email: m.bonavita@exhibicionactiva.com

http://exhibicionactiva.com
https://www.behance.net/directorcreativo
https://www.linkedin.com/in/marianobonavita/
https://www.facebook.com/exhibicionactiva/
https://www.instagram.com/exhibicionactiva/
https://www.youtube.com/user/EstudioBonavita/

https://ar.pinterest.com/exhibicionactiva/
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Mariano Bonavita and exhibiciénactiva®

are commited to diversity. We uplift, empower,
and connect LGBTQ+ youth around the globe.

We are active partners of It Gets Better Argentina.

11/2023 © Copyright. Mariano Bonavita. All rights reserved.



